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NOTE: Q.1 is compulsory, attempt any four questions from the remaining & attempt all on Answer Sheet. Phone and other electronic gadgets are not allowed.

Q1: 
Define the following terms (3.5 marks each – Total 14 marks)

i. Penetration Strategy in Pricing 

ii. Marketing Mix 

iii. De-marketing 

iv. Warehousing 

Q2.
Elaborate the concept of promotion mix. Explain with particular reference to any product of your choice/interest which you have seen on local channels / cable / TV.  

Q3.
Explain the concept of Customer Relationship Lifecycle cycle with an appropriate example? 

Q4.  
What are the main objectives of pricing? Differentiate (with examples)between skimming pricing and penetration pricing strategies. 

Q5.
What does the term 4Ps stand for in Marketing?  Explain 4Ps by quoting an example (of any product of your choice). 

Q6.
Elaborate the “Role and Relevance Model” of marketing encompassing MLO, MDO, MWO and MIO 

Q7.
Explain the term market segmentation? On what bases the consumer markets are segmented? Explain any two of these with examples?

Q8. 
Write short notes on any two of the following (Each carries 7 marks – Total 14 marks)

a) Pull Marketing Strategy 

b) Direct Marketing 

c) Logistics and Supply Chain Management 
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